


Mark Rieder, Head of Innovation at one 
of the top property and casualty brokers 
NFP, explains its game-changing  
NFP Connect 'system of engagement'

It's not easy to define NFP. Though 
it stands as one of the biggest 
insurance brokers in the USA and 
globally, it's more than just a broker. 
NFP is an integrated financial 

solutions company at its heart – focused 
on benefits that enable employers to win 
the talent war, wealth and retirement that 
enhance financial security, and P&C that 
mitigates risk. And now, due in part to the 
seismic technological and marketplace 
changes, NFP is also a user experience-
focused organisation.

NFP’s growth strategy has always focused 
on acquisitions and partnerships with 
companies that can complement its vision. 
But now, partnerships include innovative, 
digital technologies that enhance the 
integration and collaboration in a more 
personalised way.

Mark Rieder has been with NFP since 
2002, spending the last four as Head of 
Innovation. “We launched our innovation 
efforts in 2018 with a focus on the InsurTech, 
FinTech and HRtech space, assessing how it 
was going to influence the way we would 
do business moving forward. 

“Four years later, armed with what we 
learned, my focus has shifted to helping 
drive the organisation down a digital 
transformation path, launching our strategy, 
and encouraging the whole organisation  
to rethink the way we do business.” 

“ We truly 
believe that, 
in order to 
effect change, 
we must 
foster an 
ecosystem of 
collaboration”

MARK RIEDER
HEAD OF INNOVATION, 
NFP
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